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Pacific Sands, Inc:

e 5 Consecutive years
of sales growth

e Growing number of
domestic and inter-
national private
label partners

e Experienced, dedi-
cated management
and staff.

e Recognized, well-
developed brands

Safe Harbor:
The statements con-
tained in this document
and statements that the
company may make
orally in connection with
this document that are
not historical facts are
forward-looking  state-
ments within the mean-
ing of the Private Securi-
ties Litigation Reform
Act of 1995. Actual re-
sults may differ materi-
ally from those pro-
jected in the forward-
looking statements,
since these forward-
looking statements in-
volve risks and uncer-
tainties that could sig-
nificantly and adversely
impact the company's
business. Therefore,
actual outcomes and
results may differ mate-
rially from those made
in forward-looking state-
ments.

Pacific Sands, Inc.
“Simplifying Life... Naturally”™

economics

new look, new concept, new products, new profits

The ecoone® Spa Treatment System con-
sists of a full complement of 'low-chem'
products designed to simplify spa mainte-
nance, enhance user satisfaction and re-
duce the overall chemical load of con-
sumer hot tubs and spas. The system is
compatible with most conventional sani-
tizers and is particularly effective with the
company's ONEShock™ sanitizing product.

chojces

a Pacific Sands eco logical brand | simplifying life naturally

Pacific Sands’ Natural
Choices™ Branded prod-
ucts provide eco-friendly,
innovative, safe and ef-
fective alternatives for a
wide variety of household
and commercial cleaning.

lutions that outperform
conventional products.
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OTCBB:
PFSD

Quick Reference

Reporting Status:
Fully Reporting

Share Structure
Outstanding:
43,582,000
Float:
23,000,000 (est.)*
Authorized:
50,000,000
Held By Insiders:
10,649,223 (est.)

12 Month Sales:
Appx. $1,200,000
(as of most recent
quarterly report)

Fiscal Year End:
June 30

Headquarters:
1509 Rapids Drive
Racine, WI 53404

262-619-3261

FAX: 262-619-1999

Websites
Corporate:
PacificSands.BIZ

Products:
OxyBoost.com
ecoOneSpa.com

Direct Retail:
EcoGeeks.com

Investor
Relations:
Ray Sweezy
860-922-8883

Blue Sky:
Listed in Mergent
Manuals and News

Reports:
www.mergent.com

* shares deposited
for trade

Pacific Sands, Inc. “"Simplifying Life... Naturally.”™

Who We Are

Pacific Sands, Inc. was incorporated in
the State of Nevada on July 7, 1994. Pa-
cific Sands is an SEC
reporting company and
is publicly traded on the
OTCBB under the stock
ticker: PFSD.

In mid-June of 2004 the
Company reorganized
its management and
leadership team. Since
that time the Company has reported 5
years of sustained annual growth.

The Company develops, manufactures,
markets and sells a range of nontoxic,
earth, health, pet and kid friendly clean-

Pacific Sands Trailing 12 Month Sales
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ing and water management products
based on proprietary blended botanical,
nontoxic and natural
chemical technologies.

As of August, 2009,
Pacific Sands had re-
ported roughly
$1,200,000 in trailing
12 month sales at ap-
proximately 50% gross
margin.

12 Month Trailing Sales

Quarterly Sales

The Company achieves the bulk of its
sales and revenues through three primary
routes to market: Pacific Sands’ branded
products, contract manufacturing and
internet direct retail.

Three Primary Routes To Market and Revenue Streams:

Branded Products: Pacific Sands has three
primary brands that are sold through retail
distribution in numerous outlets in the U.S.,
Canada and Europe: ecoone®, e-2 elemen-
tal earth® and Natural Choices™.

The Company’s ‘low-chem’ pool and spa
ecoone® branded products are sold directly
and through

distribution  to

hundreds of

professional

e N pool and spa
" outlets  across

¥ *' s % the US, Canada
@t@l@le and  Europe.

ONEShock™,

the company’s

unique spa sani-
tizer product was named one of the pool
and spa industry’s top 50 products of 2008
by Pool and Spa Magazine.

cremnos

Contract Manufacturing: The Company
has one of the largest portfolios of con-
sumer cleaning, laundry and pool and spa
water management products available for
private label. The Company is particularly
focused on the development of brand exten-
sions. Our model encourages manufacturers
of existing consumer brands to quickly bring
new, environmentally friendly products to
market to compliment their existing portfo-

lio. This allows
manufacturers  of
existing brands to
expand their reve-
nue base by capi-
talizing on their
brand identity and
shelf space.

Currently, the com-
pany has working
partnerships with more than 25 private label
and contract manufacturing partners, a
number of whom have significant distribu-
tion in big box and chain retail outlets world
-wide.

Direct Retail: Pacific Sands realizes a por-
tion of its revenue through the direct retail

~N
o Geeks

—

sale of its product to consumers via the
internet. In February of 2009, the Company
launched EcoGeeks.com, a site dedicated
primarily to the marketing, promotion and
sale of Pacific Sands’ branded products.
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Management:

Michael L. Wynhoff - President / CEO
Mr. Wynhoff was appointed CEO of Pacific
Sands on June 14, 2004 and since that time
has overseen an approximately 20 fold in-
crease in company sales. From 2000 to
2004, Mr. Wynhoff worked as a marketing
and public relations consultant, focusing his
efforts on environmental products compa-
nies, including Pacific Sands. From 1999
through 2000 he was the Director of Mar-
keting and Operations at Domain Host In-
ternational. Prior to that Mr. Wynhoff was a
freelance television and film writer, pro-
ducer and coordinator.

Michael D. Michie - CFO / Treasurer
From 2003 to 2004, Mr. Michie privately
consulted challenged businesses while con-
currently serving as Business Manager for a
large real estate investor/broker group. He
established cost containment measures as
well as performance metrics for eight real
estate holding companies. He produced and
refined accurate revenue projections pro-
viding investors the knowledge to make
better investment decisions. Prior to 2003,
he was a Territory Sales Manager for Creo
Products, Inc, a high technology company
located in Vancouver, BC

Recent Headlines:

(edited for space—for complete release, please
visit your favorite corporate news site or our
website at www.PacificSands.BIZ)

Wisconsin Phosphate Ban Leads to Uptick
in Phosphate-Free Dishwasher Detergent
Private Label Inquiries and Sales i Pa-
cific Sands

12/15/2009 Pacific Sands, Inc. announced
today the company is experiencing a marked
increase in private label inquiries and sales of
phosphate-free automatic dishwasher deter-
gent. A new, proprietary Pacific Sands-
developed formula recently performed favora-
bly against phosphate based formula, particu-
larly in sheeting action, in a third party study
which was funded by a potential customer...

Pacific Sands, Inc. Enters Partnership
With Well-Known Author and Healthy
Living Expert, Annie B. Bond

10/28/2009 — The Partnership agreement will
leverage the expertise and imprimatur (to)

Thomas Paulsen - Board of Directors /
Audit / Compensation Committee
Thomas Paulsen is the chief financial officer
of Wismarqg Corporation, a national coil
coater of steel and aluminum building prod-
ucts, based in Oconomowoc, WI, employing
over 100 workers. Mr. Paulsen is a certified
public accountant with an MBA from Mar-
quette University. He began his career in
public accounting with Ernst & Whinney and
has over 21 years of experience with an
extensive background in accounting, corpo-
rate budgeting and operations. He was the
chief financial officer and corporate control-
ler for Kelley Company, based in Milwau-
kee, WI, from 2000 to 2002

Dr. Jack Hagarty - Lead Research
Chemist - Board of Directors
Dr. Hagarty spearheads new product devel-
opment at Pacific Sands as the company
moves forward with the introduction of its
nontoxic, earth and health-friendly pet
care, household cleaning and other product
lines. Dr. Hagarty, who earned his PhD in
Organic Chemistry from Duquesne Univer-
sity, retired as Senior Research Chemist
from SC Johnson Wax in 1999 and has
worked as a consultant since that time.

open distribution channels for products that
support sustainable, chemical-free lifestyle
choices.

Pacific Sands, Inc. Announces Listing in
Mer gent Manual and News
07/21/09 -- Pacific Sands, Inc. announced
today that Mergent's Editorial Board has ap-
proved the Company for a listing in Mergent
Manuals and News Reports™. The corporate
profile, which includes descriptive text data as
well as news and financial statements, will be
accessible as of today via Mergent's online
and print products.

Pacific Sands, Inc. Recognized as Wis-
consin's 2nd Fastest-Growing Publicly
Traded Company -- Reports 3rd Quarter
Profit; Sales up 35%

05/21/09 -- Pacific Sands, Inc. reported today
that the company was recognized in a recent
issue of the Milwaukee Business Journal as
the state's second fastest-growing publicly

New For Spring 2010:
Natural Choices
Refillables ™

“Pacific Sands
sales have grown
by more than 20

fold since the

management
transition of

2004.”

ReportsE

Green Living Expert

Annie B. Bond:
Well known author and
authority on Allergy, MCS
and environmental
concerns.
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New for 2010:

Natural Choices™
Refillables™

:

New for Spri

Product Philosophy & Sus-
tainability

Product Philosophy:
Historically, cleaning products
have been made by combining
inexpensive ingredients like
bleach, ammonia, alcohol and
petroleum-derived surfac-
tants. The majority of these
products are also mostly water
(up to 99%). While these
clean, we are only now start-
ing to realize the long term
effect that decades of use
have had on our health, our
children, our pets and our
environment.

For more than a decade, Pa-
cific Sands, Inc. / Natural
Choices™ has had the under-
lying philosophy that we will

ng, 2010:

manufacture products that
rival conventional cleaners for
their effectiveness, have little
or no environmental impact,
are as concentrated as possi-
ble, and are safe to use. So, it
is with great pride that we
present what we believe is the
ultimate suite of simple, safe
and effective household clean-
ing products: Natural
Choices™ Refillables™.

Children:

We want our products to be
not just safe enough to use
around our children, we want
them safe enough for our
children to use with supervi-
sion. This is mostly because,
after all this work we’ve been
doing cleaning up the planet,
the least they can do is help

Nat ur al

us clean the house.

Sustainability:

Natural Choices™ Refillables™
contain only ingredients that
are 100% renewable such as
plant-derived surfactants.

By wusing Natural Choices™
Refillables™ concentrates, you
can help to save millions of
gallons of diesel fuel. A single
truckload of Natural Choices
concentrates is roughly the
equivalent of 32 truckloads of
‘ready to use’ product.

Consequently, every truckload
of Natural Choices concen-
trates we ship from our shop
here in Racine, WI to Califor-
nia has the potential to save
as much as 7,971 gallons of
diesel fuel!

ChoicesE Ref



